
Digital Marketing Support
Freelance Job Description

Responsible to: Producer
Contract: £4,200 for 24 days work, delivering 2 days per month (excl. August and
December) between Jan 2023-Feb 2024.

About Out-Spoken
Out-Spoken is a collective of artists which celebrates diversity of voice in poetry through
performance, participation and publication. It gives a platform to artists whose work is
innovative, authentic and plural.

We aim to reach new and diverse audiences for poetry, opening the artform up to those
underrepresented in the arts.

Out-Spoken is currently the resident poetry night at London’s Southbank Centre, and
delivers 10 live shows per year; as well as 10 in-person masterclasses, 2 online
masterclasses and an annual Prize for Poetry. Across 2023-24 we will be piloting
approaches to increase our accessibility to audiences and participants who are d/Deaf,
disabled and/or neurodivergent.
outspokenldn.com

About the role
We are looking for a highly enthusiastic and committed individual who can join us at this
critical and exciting time as we look to continue reaching underrepresented audiences, as
well as expanding our offer to better support d/Deaf, disabled and neurodiverse audience
members.

This role will be responsible for our online communications, creating digital marketing assets
and establishing regular online marketing activity across our social media channels.

NB this role will be working with Out-Spoken’s live team, rather than with our publishing arm,
Out-Spoken Press.

Remote working
Out-Spoken does not have a physical office and so this role will be delivered by the
successful applicant from their own home or office. Our in-person activity takes place at
Southbank Centre, London. It is not a requirement that the post-holder will attend this
in-person.
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Purpose of the Post

Digital marketing
- Creating digital marketing collateral to support the promotion of our monthly live

shows, masterclasses, online masterclasses, and our annual prize.
- Updating our website and online listings to include up-to-date information on our

programme of activity
- Managing Out-Spoken’s social media channels (Twitter/Instagram/Facebook) and

newsletter
- Establishing a regular schedule of communications across our social media channels

for the purpose of promoting our activity
- Liaising with literature sector (and other) partners to establish reciprocal marketing

opportunities
- Working with Southbank Centre’s marketing team to ensure a joined-up approach to

online marketing of our work
- Engaging with and responding to our social media followers to establish an online

presence for the organisation
- Sharing images and content from Out-Spoken’s live events to our online audiences
- Collating data and providing reports as required on our online activity to monitor

progress and to feed back to partners and funders
- Ensuring all content shared online includes the use of alt. text, captions and any

other measures as suggested by our access partners to increase its accessibility to
d/Deaf and disabled audiences

- Ensuring that all communications are compliant with GDPR and with in line best
practice around privacy and data protection

- Other digital marketing activity as required that might reasonably be deemed to be
within the status of the job and appropriate to the post

Team working
- Working collaboratively with team members to deliver our programme
- Maintaining positive and constructive relationships with strategic partners and

funders

Other responsibilities
- Acting as the main contact for general enquiries via email 
- Providing occasional administrative support as reasonably requested
- Attending key programme activity and company meetings as required

Opportunities are also available to engage with the wider Out-Spoken team and input into
our artist programming and the development of our longer-term strategy beyond 2023-4.

This job description is a guide to the nature of the work. It is not wholly comprehensive or
restrictive and may be reviewed as required. Other responsibilities may be added depending
on experience and need.
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Person Specification

About you
We’re looking for a motivated and enthusiastic individual with a keen interest in the literature,
writing and the creative sectors. You should have 2+ years’ experience working in marketing
and/ or communications. You should have experience working in a freelance capacity, of
managing multiple programmes of activity and working within a small team.

Essential
- Experience of working in marketing and/or communications, ideally within an arts

context
- A proven understanding of the underrepresented audiences we are trying to reach,

either through lived experience and/or a track record of engaging these audiences
- Strong digital skills: including experience of developing social media content for a

variety of platforms, and working with website CMS
- Motivated with strong interpersonal skills (ability to listen well, willing to share

knowledge and work collaboratively)
- Highly organised with strong administrative skills: including attention to detail, written/

oral and communication skills
- Ability to closely follow procedures and guidelines
- A flexible and organised approach to working: able to adapt, plan workloads, manage

priorities and respond to changing or ad hoc requirements
- A keen interest in literature, writing and creative sectors
- A strong commitment to equality, diversity and inclusion across both operational and

creative processes

Desirable
- Strong numeracy
- Experience of developing and executing a digital marketing strategy
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How to Apply

To apply for the role, please submit:

- A letter of no more than two sides, or an audio or video recording (3 mins max.)
outlining why you are applying for the role. This should explain how you meet the
person specification and discuss how you would approach the responsibilities
outlined in the job description. Audio and video entries can be recorded on a phone
or similar device.

- An up to date written CV of no more than two sides, or an audio or video recording (3
mins max.) telling us about your work experience, education and training to date –
this should give us a sense of how your previous experience makes you a good fit for
this role.

These should be submitted via email to: info@outspokenldn.com by 5pm on Friday 16
December. Entries received after this point will not be considered.

Shortlisted candidates will be invited for a short online interview to take place on the week of
19 December.

Please contact Tom MacAndrew (info@outspokenldn.com) if you require further assistance,
additional support, or the job description in a different format.
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